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Yes: there are major breakthroughs by getting in early

Maybe: There is some risk with young companies

No: We prefer more mature companies with hundreds of customers already “If everything’s on track, it means 
we’re not pushing ourselves enough. 
And innovative companies must push 

forward knowing not every attempt 
will succeed.”



75% of respondents believe this to 
be a key area for 2020 spending

75% of respondents believe this to be a key 
area for 2020 spending

64% of respondents believe this to be 
a key area for 2020 spending



Supply Chain 
& Logistics

5G Cloud Adoption Edge Computing Privacy Blockchain Consumer Data 
& User Behavior

Next-Gen 
Payments

IoT & Smart 
Cities

Interoperability 
of Apps

Telemedicine Quantum 
Computing

Real-Time
Fraud Detection

Counter Drone & 
Drone Control

Autonomous 
Vehicles

Predictive 
Analytics

AR/VR/XR Advanced 
Visualization

Data Reliability & 
Authenticity

Consumer 
Engagement

Usability





Yes: Expect our budgets to grow at or better than these predictions

Flat: Expect both increases in spending and cost reductions, so a flat overall budget

Lower: Aggressive cost cutting will reduce overall IT spending

Not sure
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50-65% legacy & 35-50% next-gen 75-90% legacy & 10-25% next-gen 95-100% Legacy & 0-5% next-gen
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
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“Innovation is a core value at Salesforce. 
It is deeply embedded in our culture. 

This starts in the mindset of every 
person in the company—you must 

cultivate a beginner’s mind. A 
beginner’s mind is the practice of 

looking at the world with fresh, 
unencumbered eyes, and avoiding 

inside-out or homogenous thinking that 
can lead to blind spots and missed 

opportunities.” 2



>100 Startups

51-100 Startups

11-50 Startups

0-10 Startups



2-5 POCs

1 POC

10+ POCs

5-10 POCs



Yes, formal with metrics

Yes, ad-hoc only

No

Yes, formal with metrics

Yes, ad-hoc only

No


